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Retailing (MT 119)

Course Qutline

bj ecti ves

This course will serve as an introduction to the field of retailing
The student will become familiar with all aspects of the operation
of a retail enterprise. The practical and theoretical knowledge
ained in_this course will provide a foTondation for those wishing

0 enter into retailing either as empiloyees or entrepreneurs.

Evaluation
Tests (2 at 30%. === 6.0%
Assi gnnents. =~ . 30%
Participation = = = * 10%
100%

Course Materi al

Those chapters covering material which is already famliar to

the students will not be allotted as nmuch tine as those containing
new material. This will |eave approximately one week for each of
the latter.
chapt er
1 The Nature of Retailing
2 Franchi si ng
3 Consumer Behavi our
4 Store Organization
6 Store Location and Layout
7 Mer chandi se Handl i ng
8 Store Security
9 The Buyi ng F; anction
11 Mer chandi se Pricing
12 Adverti sing
13 D spl ay
14 Sal es Pronotional Activities
15 Personal Selling
16 Mer chandi se and Expenses

18 Credit and O her Custoner Services



